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A REVIEW OF ACTIVITY IN THE WORLD'S LARGEST SCHOOL OF HOME ECONOMICS 
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More and more coeds are making their own clothes now 
that factories have been turned over to war industries. All 
Iowa State women in home economics take at least one 
sewing course-some many more . In the picture at the 
right, a coed is putting the finishing touches on an eve-
ning coat which she designed and made. During Veishea 
visitors will have an opportunity to see some of these 
creations at a special show. 
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IOWA STATE'S 
. 
tn 
Full Dress 
for 
VEISHEA 
IT'S OUR AIM ... 
. To present the best Veishea the college has 
ever had! Iowa State's annual exposition can do its job better this year than it ever has before. Open 
.houses will stress the defense theme. Stars Over 
Veishea will include a cast of more than 300 students 
-Vodvil will present the best in talent from organ· 
ized groups-for the first time in Veishea's 21 years 
f visitors will have an opportunity to see ROTC students in review-Revue Militaire, a new, revamped military 
show, will serve as the Military Department's Open 
House. Opening Ceremonies will present the Queen lot Queens in a brilliant night setting on Lakt LaVerne, with President Hancher, of the University of Iowa, as guest. Plan now to attend Veishea, 
May 14, 15 and 16. 
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What can we do to help? That's the cry heard on every 
campus. Iowa State is answering that question with prac-
tical course material which will prepare every woman 
for a part in the war effort. See Veishea open houses Fri-
day, May 15, and discover what each department is doing. 
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Timely home economzcs 
news in a nation keyed to war 
'Vhile college women knit sweat-
ers and scarfs for service men, hun-
dreds of Eskimo women are stitch-
ing reindeer and sealskin into the 
world's warmest boots for American 
doughboys stationed at northern-
most defense bases. The Army Quar-
termaster Corps has arranged for the 
purchase of 5,000 pairs of the rein-
deer boots to keep soldiers' feet 
warm. The Eskimo women working 
on the project are the same who 
helped to equip the Byrd expedi-
tions. 
SamjJles of army mtions used by 
the annecl forces in combat awajl 
fmm camjJ, as well as army camjJ 
men us for a month, have been se-
cured for student study in the Insti-
tution Management Department. 
Most Americans have too sharp a 
sweet tooth and sugar rationing will 
do them more good than harm, ac-
cording to dentists and diet authori-
ties. People will meet restrictions 
on sugar by adding calories from 
other sources which contain vitamins 
and minerals lacking in refined sugar, 
declare officials. 
Keeping within the sugar budget 
is no tmuble for women living in 
the coopemtive dormitories. The 
dm·mitmies are allowed 8o percent 
of total brown, granulated, and 
powdered sugar used last year at this 
time, which is distributed directly 
fmm the wholesale house. Each Mon-
day morning eight ounces fm each 
of the I94 women are weighed into 
the sugar bins-and that's all they 
allow themselves for the entire week. 
Menus are checked carefully to avoid 
dishes requiring much sugar. 
His food and clothing-
a job for American women 
R ecently Congress decreed that 
fewer women should be in unifol·m 
in oTdeT to conserve woolen uniform 
materials for service men. Cotton 
costumes and work clothes for wom-
en in vo lunt eer defense activities are 
to be promoted instead. 
American women will have to get 
along with fewer perfume scents and 
imported ingredients in cosmetics. 
Rose water, almond oil and oil of 
lavender are on the unobtainable 
list but they are being replaced by 
domestic su bsti tu tes in creams, soaps 
and perfumes. 
The panel discussion sponsored 
last month by Phi Upsilon Omicron, 
national horne economics honorary, 
was a great success, according to 
favomble comments received from 
women who attended. Dr. Paulena 
Nickell, head of the Home Manage-
ment Department, led the discus-
sion, general theme of which was 
"A Challenge to the Home Econo-
mist of Today." Other members of 
the panel were Miss Florence Fall-
gatter, head of the Home Economics 
Education D epartment, Miss Fern 
Gleiser, head of the Institution Man-
agement D epartment, Dr. Margaret 
Ohlson, of the Foods and Nutrition 
DejJartment and Dr. Louise ] . Peet, 
head of the Household Equipment 
Department. 
Eighty-five percent of Iowa State 
students drink milk. In collecting 
and testing recipes for milk drinks, 
the home economics club group 
hopes to get the other 15 percent to 
do so. 
Soap will be less slippery in I942 
because of the militm·y importance 
of glycerine, the substance that makes 
soap slide. No shortage of soap is 
seen this year, but homemakers may 
aid the war effort by saving fats , 
grease and lubricants and by not 
making their own soap. Domestic 
soap-making wastes the essentia l gly-
cerine supply. 
The Iowa Homemaker 
Th1·ifty meat cuts offer the same important minerals, body-building proteins, necessary fats and vitamins as expen-
sive cuts. Besides being a natural sollrce of thiamin (vitamin B,), this pork chojJ is an All-American flavor favorite 
/!!Leaf to 
Dorothy Ann Roost, '4I, discwses findings of Elmo 
Roper, well-known surveyor, on consumer food likes 
RECENT emphasis on better nutrition for the na-
tion brings a new responsibility to home econo-
mists. They now face the task of helping to educate 
the women of America who are eager to serve their 
families better balanced and better cooked meals. 
A survey on consumer habits of thinking with re-
spect to nutrition and particularly meat was recently 
conducted by Elmo Roper, the well-known surveyor of 
public opinion. Approximately 5,000 scientifically 
selected men and women of all income levels in all 
sections of the country were questioned in this study. 
Mr. Roper's organization found that 55.8 percent 
of the women are influenced by science in planning 
meals, and women are more interested in vitamins 
than any other nutritional factors. The importance of 
proteins and minerals in the diet is largely under-
estimated and there is a great lack of knowledge re-
garding the natural vitamin content of meat and 
other basic foods. 
Only 1.2 percent of the population is vegetarian, 
apparently, for 98.8 percent of all adults eat meat. 
When asked why they eat meat, 79.8 percent said that 
meat was the most satisfying food. In addition, 35.7 
April, I942 
percent said they preferred the taste of meat to any 
other food. Meat led all others as the food most per-
sons would be least willing to cut out of their diet. 
Low income families eat meat as often as higher 
income families, although this does not indicate the 
amount or quality of the meat eaten. However, neither 
group eats it as often as several nutritionists recom-
mend. 
Revealing how little the general public knows 
about nutrition, 75 percent consider pork hard to 
digest, and "not good for you," despite recent educa-
tional campaigns showing that all meat is 96 to 98 
percent digestible, and that pork is the greatest nat-
ural source of thiamin or vitamin B1 • 
The average consumer thinks that meat is expensive 
for the food value in it, "hard to digest," "fattening," 
lacking in vitamins and that its protein is unimportant. 
It is the job of the trained home economists to correct 
these erroneous ideas. 
Comparison of the attitudes of doctors and home 
economists shows that home economists are less favor-
able toward meat eating than doctors. Doctors are 
(Continued on page zr) 
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When Defense Workers Eat 
Marjorie Beneke discusses cafeterias and mobile units 
used in feeding thousands of defense factory workers 
FOOD experts were challenged when confronted 
with the problem of feeding the large armies of 
defense plant employees all over the country. It 
meant feeding often as many as 10,000 people at a 
single meal and yet keeping the workers in fast-mov-
ing, orderly shifts so that production at the plants 
would continue uninterrupted. It meant setting up 
makeshift equipment in a hurry or converting rela-
tively limited facilities to accommodate large num-
bers of workers. Like the whole defense program, the 
food situation called for ingenuity and quick, effi-
cient planning. 
Now with the program approaching full swing, we 
begin to see results of that planning. More than 
I 0,000 workers are fed at the Boeing Airplane Factory 
and the Associated Shipbuilders' Harbor Island Yard 
in Seattle. Located directly outside the plants are two 
canteens for factory workers where both hot and cold 
lunches and confectionery items are available. Be-
tween 75 and 100 workers are used in the canteen to 
serve the crowds at mealtime. 
Office workers and senior and junior supervisors 
are accommodated in special dining rooms and a two-
line cafteria. The average check for workers going 
through the cafeteria line is 27 cents, and an average 
of 12 minutes is required to pass through it. 
Equipment to cook food consumed by this large 
number of people is necessarily on a large scale. A 
60-gallon steam kettle used for making soup stock, a 
two-oven electric range with 6,000-watt capacity, and 
an electric mixer with 140- and 124-quart mixer bowls 
give an idea of the quantity cookery equipment 
needed. 
Near Fort Worth, Texas, where work crews must 
be shifted on a moment's notice from one part of the 
big construction project to another, perhaps a mile 
distant, the problem of feeding employees presented 
another problem. To solve it, portable lunch stands 
with skids were erected. Twelve stands are proposed 
for the project, and at least four have been completed. 
The stands are placed at strategic points where work-
men are busiest. At first it was found difficult to place 
so few stands at the beginning of the day in locations 
where they could operate without being moved again. 
That's where the skids proved of value. When the 
4 
crews move, a tractor simply backs up to one of the 
portable units, hooks on to a cable and drags the 
lunch stand to the new site. 
To make full use of the floor space, equipment 
in the portable lunch stands must be well arranged 
and compact. Portable gas units attached to a lunch 
stand solve the problem of food for short orders. Candy 
and tobacco goods are found on a compact rack which 
is filled at the commissary in the main cafeteria build-
ing each day. A popular feature at the lunch stands is 
a box lunch of sandwiches, cookies, fruit and drink, 
sold at a low price. 
In the main cafeteria building, a temporary struc-
ture, a large steam table keeps food warm in the cafe-
teria line. A variety of salads, meat dishes, vegetables 
and pies is offered. 
Ford Motor Company at Detroit is now well into 
new expansion because of the defense program. A 
short time ago a new airplane factory was completed 
at River Rouge, Mich., and a few miles away, at Wil-
low Run, a bomber assembly plant of enormous size 
is being constructed. The complexity and vastness of 
this great industrial plant make planning of food 
difficult. 
Twelve to fifteen hundred men and women are 
served at the cafeteria each lunch hour. Use of the 
"stagger" system releases various departments for 
lunch at 15-minute intervals. In order that late-comers 
will not feel that they are eating at a second table, a 
new set-up comes with every shift of eaters. Partially 
emptied pans of food are replaced and tables cleared 
entirely. 
Workers out in the plant get their food from spe-
cially designed trains of chuck wagons bearing steam-
ing loads of food to the plant units. Tractors are used 
as the motive power, and as each wagon is dropped, it 
opens up like a table. An attendant is always on hand 
to assist with the serving. 
Over at the airplane engine plant, a new cafeteria 
is being built. It will be air conditioned, lighted with 
fluorescent lamps. The best in modern equipment 
will meet the needs of about 80,000 men. 
With such large numbers of people to accommodate 
with cafeteria service, it is evident that feeding the 
nation's forces at home will be no small job. 
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Experiences of the director of WOI Home-
maker's Half-Hour are related by julie Wendel 
F IVE days weekly at nine in the morning home-makers all over Iowa and surrounding states pause 
in their work to switch radio dials to Iowa State's 
Radio Station WOI. The Homemaker's Half-Hour 
is on the air. The voice behind the microphone is Mrs. 
Eleanor S. Wilkins, better known as Martha Duncan. 
Mrs. vVilkins has successfully combined 
three careers as homemaker and mother, 
as store-room manager of the Foods and 
Nutrition Department and as director 
of the Homemaker's Half-Hour. 
Known to her radio listeners as Mar-
tha Duncan, Mrs. ·wilkins is now in her 
third year as director of the Homemaker's 
Half-Hour. Listeners familiar with the 
program know that its first five minutes 
cover the "Market-Basket," the following 
twenty minutes present speakers from the 
Home Economics Division of the college 
and m embers of the Extension Service 
and the last five minutes are devoted to 
a sketch by Martha herself. This closing 
portion of the program has endeared the 
real Martha Duncan to her listeners. 
"Martha says to you" introduces these 
five minute chats. They range in sub-
ject matter from the American's Creed 
with background music to "dishwashing 
can be lots of fun." Listening mothers 
like Martha to tell what their sons and 
daughters at Iowa State are doing. "Don 't 
expect letters from them during exam 
week," advises Martha, and "Marv is 
learning to bake a lemon pie this we~k." 
Every day letters and cards crowd the 
mailbox. They come from women on 
farms, in urban districts and even from 
hospitals and homes for the aged. R e-
actions to programs are quick. Listeners 
either agree or disagree and their letters 
are emphatic. Much of the mail h eaped 
on Martha Duncan's desk requests copies 
of material presented on the program. 
Many letters, however, are from busy 
women in appreciation of the program. 
"The satisfying thing," says Mrs. Wil-
kins, "is the number of people who write. 
Knowing that listeners really gain some-
thing from the broadcasts is a most heart-
Mrs. Eleanor Wilkins, known as Martha Duncan, 
broadcasts front the Home Economics Building 
7 1 " LJ()u .. 
ening thing to me." Because her program is on a per-
son-to-person basis like a friendly neighbor's voice over 
the back fence, Martha Duncan has several corres-
pondents who write regularly. Nearly all the letters 
begin "Dear Martha," and Mrs. Wilkins beams be-
cause the informality of h er program has once again 
brought Iowa State a radio friend. 
Not overshadowed b y her radio or home economics 
career, Mrs. W ilkins' homemaking occupies a promi-
nent place in her daily sch edule. She sometimes receives 
suggestions from her family concerning her broadcasts. 
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Trymby Calhoun tells how economy) workabil-
ity and chic are combined in spring wardrobes 
BUYING glamour with a minimum of money for 
maximum wear is the problem that spring styles 
geared to college budgets help to solve. Economical 
smartness is achieved with suits, slacks, blouses and 
varied accessories. 
More predominant than before in every wardrobe 
are slacks of several styles and colors. The pride and 
joy of any modern miss is the three piece skirt, jacket 
and slacks outfit of shepherd check wool. The slacks 
are long and narrow, nipped in at the ankle and 
equipped with roomy pockets. 
One of the most practical college fashions is the 
dual personality jerkin. There's variety galore in this 
fashion favorite. Take for instance the covert suit 
with a sleeveless jacket. For dating, both the jerkin 
with matching skirt and the jumper princess dress 
are approved. 
Sailcloth or denim slacks of navy blue are popular. 
Cotton, with its fresh durability, is replacing many 
other fabrics as warmer weather comes. 
Fol' bowl ing and other active sports, the style-wise 
athlete delights the spectators in tailored Glen-plaid 
slacks with a jacket to match or with a new dolman 
sleeved cardigan blouse which can be worn with any 
skirt. 
Lisle cardigans with four little pockets trimmed in 
contrasting yarn match spun rayon slacks perfectly. 
Suits definitely come into their own in the spring. A 
neatly tailored gal)ardine suit with th~ new shor~er 
jacket and slim skirt heads the Jist this year, w~Ile 
violet wool with kelly green looks fresh as spnng 
flowers. A cluster of posies tucked into curls serves as 
the accompanying hat. 
A neat navy-blue fitted suit with frothy, lace-
trimmed jabots spilling over the front, or a trim black 
and white checked wool will please the most observ-
ing escort. 
For occasions when casual clothes just won't do, 
a suit of navy with a flared peplum and full skirt is 
suitable. A lacy white blouse perfects the costume. To 
save on fancy buttons and fastenings, a wrap-around 
dress also conserves dressing time. 
Although suits are the thing this spring, dresses are 
not neglected. The c~oice is rerhaps a t<;>rso dress 
with a yellow rayon Jersey skirt and white waffle 
bodice, bound in jersey. A hand painted motif of 
yellow bananas and green leaves is splashed on the 
bodice. 
Rayon is assuming added importance in spring 
styles. One dress, which tubs slick as a whistle, is a 
shelled pea print with widely scattered peas and a few 
pods on a navy background. 
A checked outfit, this one a brown and white shirt-
waist dress, is the first thing chosen for class or fire-
sides. It has the new fullness in the front and peg-top 
pockets. 
Big, splashy, bold prints earmar~ dresses, hats an~ 
gloves for spring. Instead of changmg dresses for van-
ation, try using different hats. ~ith su!ts wear a sm~ll 
breton of navy milan straw tnmmed m snowy white 
lace, or set off a dark outfit with a small red and white 
sailor or a print hat to match the blouse. For less 
formal wear, the wide-brimmed print hat can be re-
Slim silhouettes in these latest suits are news for any spring 
wardrobe. Plaits or gathers in plain or plaid wool make them 
gay and appropriate costu·mes for daytime or dancetime wear 
The I ow a H omemaher 
placed with a jersey turban of the same pattern which 
wraps neatly around the head and won't blow off in 
the spring breeze. With it comes gloves of the same 
bold print. 
Handy to have and fun to wear is a coffee colored 
beret which cocks over one eye and buckles at the back. 
It flattens out and can be packed or tucked in a pocket 
without injury. 
A hat that your roommate will buy if you don't is 
the round and saucy Commando cap, made of red, 
white and blue. The crown is gathered into a circle 
and a perky tassel goes out from the center to bob up 
and down over the left eye. 
A dress hat dips down over the forehead with yards 
of frothy, chenille-peppered veiling to make its wearer 
at her appealing best. 
Visor caps are essential for sports, fashion says, and 
are attractive with either the gabardine slacks or a 
tackle twill coat, of the same material from which the 
football team's trousers are made. The raincoat is 
boyishly boxy with a fly front and big patch pockets. 
Water repellant and sturdy, this twill is also the same 
material that Uncle Sam's parachute troops wear in 
their uniforms. 
Besides a feminine shaggy fleece-coat, the college 
woman needs a trench-coat topper as well. It is big 
and bulky, with loose sleeves, huge pockets for pencils, 
books and other essentials. New styles are tightly 
belted at the waist. The long-favored beige is given 
competition by the new chamois, grayed green and 
sand colors. 
The shirt tail problem has been solved by the com-
bination shirt and slip which absolutely never comes 
out of the skirt. Not all of these shirt-slips are tailored. 
Frilly ones have dainty lace collars and are for less 
sporty outfits. 
A small telephone receiver with a tiny felt notebook 
fastened to it will brighten the lapel of an Easter suit. 
A sterling silver chain from which dangles a small 
silver tube on which is carved " Identify Me," makes 
a clever bracelet. A gaily striped taffeta bag with nat-
ural carved wood frame is carried with a navy suit. 
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One of the Institute's five 
kitchens. In this kitchen, 
and two others, appliances 
are tested by daily use such 
as they would have in the 
home. T he other two kitch-
ens are used mainly fo•· the 
study and development of 
meal planning and cookery 
methods. Standardized cook-
ing tests, one shown be-
low, are made in combina-
tion with engineering tests --
Katherine Kaufmann explains the various acti-
vities in a large magazine testing laboratory 
G OOD HOUSEKEEPING INSTITUTE is an edi-torial department of Good Housekeeping Maga-
zine whose function is to supply homemakers with in-
formation helpful in finding a way through the 
complexities of modern home management. To de-
velop and authenticate the information it publishes, 
the Institute has faciliti es including kitchens, laundries 
and laboratories. Nearly 50 people are on its staff, 
including home economists, chemical and textile engi-
neers and other trained specialists. 
In its foods work the Institute originates, develops 
and adapts cookery methods, menus, recipes and meal-
planning ideas that help solve the problems of plan-
ning, bu ying for, preparing and serving meals that are 
appealing, soundly nutritious and moderate in cost. 
Good Housekeeping Bureau, another editorial de-
partment of the magazine, has laboratories and other 
facilities for making technical investigations of foods, 
as well as cosmetics and pharmaceuticals. 
Trained home economists try to make recipes so 
accurate and direct that anyone who follows directions 
will get as good results in her kitchen as the Institute 
did in its own. To attain this, every recipe offered by 
the Institute is carefully checked and re-checked in its 
kitchens to make sure that inaccuracies, guesswork and 
variables in measurements, time and temperature have 
been eliminated. 
An important feature of Institute recipes is the use 
of measuring cups and measuring spoons of standard 
capacity, with all measurements level. R esearch has 
convinced the staff that among the chief reasons for 
Homemaking 
on the Test 
a recipe's shining success for one cook and another's 
dismal failure is variation in the capacity of ordinary 
cups and spoons, as well as in the cook's conception of 
what constitutes a spoonful. 
Institute recipes list ingredients in the order in 
which they are to be used. This is done to eliminate 
confusion and to save time and steps in gathering in-
gredients from cupboard and refrigerator. 
In recipes requiring beating or mixing operations, 
Institute recipes give separate directions for using an 
electric mixer-beater. Hanel beating methods often 
cannot be used with an electric beater except at the 
risk of failure so this added service is worked out by 
staff members. 
Testing of appliances and equipment is clone from 
both technical and practical angles. Engineers check 
appliances in their laboratory for suitability of design 
and construction and efficiency and economy in opera-
tion. Home economists put appliances through their 
paces to find out how successfully they do all of the 
jobs for which they are intended. For example, the 
ovens of a range will be used to bake, broil and roast 
everything from sponge cake to hearty roasts of beef. 
The Institute is most concerned with fi nding out 
whether the product which has been found good from 
the standpoint of quality and purity is also good to 
eat. Samples are prepared in Institute ki tchens, ac-
cording to the manufacturer's directions. Again the 
tasting jury is called into action and asked to pass 
judgment on the products. Sometimes the jury feels 
that a manufacturer's product could be improved. 
When this happens the Institute usually undertakes to 
f·incl out and advise the manufacturer how his formula 
and directions might be changed to increase the 
acceptability of his product. 
The I ow a H omemaker 
A Textiles Journalist 
Ida Halpin, '4I, describes her work as an advertis-
ing coordinator for Sears, Roebuck and Company 
I F ANYONE had told me before I graduated in June that I would ever read anything bigger than 
the book I had for freshman history, I most emphatic-
ally would not have believed him. I would now! In 
my work as advertising coordinator in the Sears, Roe-
buck and Company parent offices in Chicago, I read 
all "soft line" copy for catalogs and informative labels. 
"Soft line" is a merchandising term to cover clothing, 
millinery, hosiery, gloves, sheets, towels, table linens 
and textiles. 
The division in which I work, Merchandise Com-
parison and Inspection, is divided into five parts. 
The Informative Labeling and Packaging Division is 
responsible for everything from copy to art work on 
the tags labeling most of our merchandise. These 
labels are of the type suggested by the National Con-
sumer-Retailer Council, which says that a good, in-
formative label calls for a statement of what the article 
is, what it is made of, how it is made, what it will do, 
and how it should be cared for. For example, copy 
attached to muslin sheets gives thread count for warp 
and filling separately, breaking strength for warp and 
filling, weight in ounces per square yard, the percent-
age of sizing, and the torn size before hemming. 
The people in the Shopping and Comparison Divi-
sion make quality comparisons to keep our value 
standards high. They make competitive price checks 
to determine market trends, to prove value claims and 
to aid in pricing items. 
Most of the women who shop "soft lines" are home 
economics graduates. Mary Gardner, '40, and Cleora 
Oldham, Ex. '31, are from Iowa State. The shoppers 
buy and examine merchandise in Chicago stores, 
nearby suburbs, Detroit, Des Moines, Minneapolis, 
ew York and other mail order houses. 
The Merchandise R eview Division has shoppers who 
make comparisons of one complete line of merchan-
dise and set up displays from which proper merchan-
dise assortments, quality, pricing and the best manner 
of presentation is determined. 
The Inspection Division makes mail order tests to 
analyze merchandise and order handling to determine 
whether the customer will be satisfied. The condition 
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of the merchandise when it is received, the way it is 
packed and wrapped and any substitution on the 
original order is checked. Irregularities are taken up 
with the various departments for correction. 
It is the work of the Advertising Correlation Divi-
sion, of which I am a member, constructively to criti-
cize and contribute toward strong, factual selling copy. 
We make sure that there are no violations of the 
Fair Trade Practice Rules, Better Business Bureau 
recommendations for honest advertising, federal laws 
such as the Wool Labeling Act, restrictions of the 
Federal Trade Commission and our laboratory's find-
ings from tests of merchandise. 
vVe work with copywriters, compilers, advertisiog 
managers, editors and buyers to help produce a cata-
log which honestly describes and illustrates every piece 
of merchandise in terms which give the prospective 
customer all of the information she needs to make 
the best purchase. 
All claims such as those on fiber content, wash-
ability, sunfastness, moth-resistance and shrinkage are 
carefully checked. There are standard tests set up by 
nationally recognized authorities for these claims. Be-
fore such statements as "washfast" and "sun-resistant" 
are approved by our office for use in advertising they 
must be verified by our laboratory tests. 
We read the original typewritten copy made by the 
copywriters and the first and second proofs of all 
copy. Wherever we find a claim that needs to be 
verified we check with our laboratory and if a test has 
been made and the merchandise passed it, the claim 
stands as made. If not, the buyer is contacted and 
he in turn gets in touch with his manufacturer and the 
merchandise is either improved to meet the claims 
or the claims lowered to fit the merchandise. 
We must be able to supply an acceptable statement 
from an advertising point of view as well as one which 
is technically true. It is our job to help eliminate de-
scriptions which might confuse or mislead the cus-
tomer. To further help our customer with wise buying 
in the textile field we have a set of terms describing 
care required for fabrics and garments which may be 
washed, defined in the catalogue's information section. 
9 
WHAT ' s NEW IN 
Institution Management 
A MIDGET dough roller is designed to handle 
retarded doughs, pie dough and puff-paste. The 
polished cast iron rollers are equipped with steel self-
cleaning scrapers, an inclined feed plate for facilitat-
ing delivery and a safety device to shut off the motor. 
~ 
Beef held under storage conditions with ultra violet 
ray is reported desirable in appearance and odor. 
Meat stored at 60 degrees Fahrenheit with irradiation 
is said to be slightly more tender than when stored 
at 36 degrees Fahrenheit the same length of time. 
~ 
Skins from vegetables and fruits may be removed by a 
special device after the protective coatings have been 
loosened by a shock of heat. A system of sprays 
washes away the skins as it suddenly cools the fruits 
and vegetables to prevent further cooking. 
~ 
A ready-mixed breading for pan frying and deep-
fat frying steaks, chops and sea foods is a product 
made from baked soft wheat and pure water dough. 
It is ground and mixed with milk, eggs, sugar and salt. 
~ 
A pastry cloth that does not stick to rolled-out 
dough is made possible through treatment with a 
water repellant finish . This treatment is said to give the 
cloth firmness and to keep it clean longer. 
1c 
A dispenser serving cream direct from the quart 
bottle of milk eliminates spillage waste. The dripless 
valve measures uniform portions of cream of the same 
richness. Taking but a few seconds to load, it is a 
time saver and is easily and quickly cleaned. 
Household Equipment 
V ERSA TILE is a portable lamp operated on bat-teries. Three instantly interchangeable plastic 
lenses moved by a finger-flip "on" and "off" switch 
have uses as lanterns, safety lights and closet lights. 
The red lens denotes danger, white is for regular use 
and the blue lens is for blackouts. 
~ 
A floor-conditioning treatment is a cleaner which 
removes dirt, grime and grease and has a resin-base, 
dye-like, penetrating coloring whicb gives a lasting 
finish. 
A transparent cellulose material used for wrapping 
avocados preserves their freshness and retards the 
ripening process. This wrapping is slightly permeable, 
permitting only enough air to enter so the fruit will 
keep in perfect condition during shipment. 
10 
A satisfactory plastic is bagasse, from the crushed 
fiber of the sugar cane that remains after the juice 
has been extracted. Formerly a waste product, this 
process may bring more and better plastics at a 
lower price. 
Easy to operate and simple to clean is an orange 
juice extractor in baked enamel. The extra heavy 
leverage on the juicer is also suitable for juicing 
lemons and limes. 
New mixing bowls in four sizes which nest together 
compactly are equipped with specially designed square 
bases, providing steady rest when the bowl is tipped at 
an angle for stirring. 
Versatile is the word for the sectional bookshelves and chest unit shown in 
adaptable for use with any jJeriod furniture. They can assume the modern 
Th e I owa Homemaker 
HOME ECONOMICS 
Textiles and Clothing 
K OROSEAL is back in the laboratory being readied for postwar use. These uses include stockings that 
resist run, draperies of colorful fabrics so waterproof 
they can be cleaned with a hose and transparent bags 
for canning foods, which can be sealed with a hot iron. 
One variety of the new runless stockings is coated with 
the glass-clear synthetic while the other is made by 
combining silk with koroseal fibers. 
Cotton will replace the burlap backing of linoleum. 
This product is more flexible and its wearing surface 
somewhat smoother than jute burlap, produced in 
the Philippines and now difficult to obtain. 
living room below. The simple and di1·ect design of the pieces makes them 
od 01· look in place with tmditional furniture as in the living room pictured 
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Foods and Nutrition 
~ EA moss is gathered from Massachusetts shores for 
() use as a vegetable gelatin in the manufacture of 
ice cream, confections and beverages. Formerly this 
Irish moss, which has a wide market, was imported 
from Europe. 
Alfalfa leaf meal is a valuable source of vitamins A, 
B, D, G, E and K. An improved method prepares 
crude carotene and concentrate from the leaf meal. 
With no objectionable odor or taste, this concentrate 
it suitable for fortifying foods with vitamins A and D. 
1C 
Sharp freez ing methods have been used to increase 
the length of time that bread can be kept fresh and 
salable. The baking and hermetical sealing keeps the 
bread fresh about one year. 
1C 
Small onions have been found to contain more 
ascorbic acid than large onions of the same variety. 
The center leaves of fresh onions have a higher con-
centration of this vitamin C than the outside storage 
leaves. 
A condiment with no artificial coloring, flavoring 
or preservatives added contains apples, peppers, raisins, 
onions, tomatoes, vinegar, sugar, mint, salt and spice. 
1C 
Liquid apple, a creamy white apple juice, contains 
a large proportion of the apple pulp in fine! y pul ver-
ized form. Apples complete with skins and cores are 
fed into the extractor and in a few minutes the juice 
is pasteurized, filled into cans, sealed , sterilized and 
chilled. 
The amount of vitamin C in milk has been found 
to vary indirectly with the amount of oxygen. A 
process has been developed for removing air from 
milk during pasteurization and bottling so that 80 
percent of the vitamin C content of freshly drawn 
milk may be re ta ined. 
A ready-to-serve breakfast cereal, prepared from 
whole wheat grain in flake form, wheat germ, soya and 
raisins, h as been found to contain vitamins B, E, G 
and some vitamin A. Marketed in 16 ounce containers, 
it can be served with honey or sugar and cream, with 
fruits or sprinkled on salads. 
1C 
A chocolate flavored milk product contammg one 
ounce of a prepared powder has many of the daily 
minimum vitamin and mineral r equirements of adults. 
Main ingredients of the product are dried whole 
milk modified b y malt enzymes, sugar extract and 
whole wheat flour and cocoa. 
II 
Dress for 
\ 
\ 
This one-piece coverall will give 
smart comfort in victory war work 
Sturdy) attractive uniforms for women at work 
in the war effort are described by Betty Roth 
B EFORE the end of this year every woman, in col-lege or out, will be directing much of her energy 
and time toward winning the war. The United States 
Bureau of Home Economics and private clothing con-
cerns have designed work clothes for jobs women will 
be taking over on the farm, in the factory, in the 
machine shop, in the laboratory and in the kitchen. 
All of these clothes have been designed for work 
and wear. They are all easy to launder, easy to put on 
and to fasten up. Many have no buttons, but use 
snaps and ties instead. They are all suitable to wear 
now and can be worn in the summer. 
The popular trend of work styles is toward slacks. 
The women of America are demanding them for am-
bulance courses, Red Cross and industrial work. In 
some fashion centers slack suits are being worn in soft 
materials and colors. 
Suits are also in demand and are correct for those 
working in office and personnel positions. Most of 
the suits have few frills or buttons, straight skirts and 
are often without collars. Black and navy blue are 
still favorite colors this spring. 
In the ki"tchen, women want dresses that are trim 
and crisp-looking but practical and convenient. A 
I2 
cJctilJu 
foods preparation dress is designed with shoulder 
gathers, an underarm inset for easy reaching, a flared, 
gored skirt, full length front opening with snaps, large 
pockets and a belt with sliding snap buckle that can 
be adjusted to individual fit. Seersucker in cool 
colors is best suited for this dress. 
In the mechanics field a special mechanics suit 
has been designed, a one-piece coverall. Gathers are 
set in below a shallow back yoke and short sleeves 
are loosely styled. For easy dressing, the front placket 
is long and closes with a slide fastener. The belt fits 
close about the waist and is fastened to a back drop 
seat. Shaped-in trouser legs keep dirt from collecting 
on cuffs. Grocery bag pockets hold the things a wo-
man needs and an adjustable cap with a visor tops the 
costume. This suit is smart in denim or gabardine. 
For work in the laboratory an easy-to-slip-into 
washable dress will save good dresses. One laboratory 
uniform wraps around and fastens at the back with 
several strong snap fasteners. The back is bias cut and 
surplice style so the arms have freedom for laboratory 
work. The pockets are set high on the chest well out 
of the way of work level. 
For housecleaning a coverall apron gives all-around 
skirt protection and can be slipped on over a dress. 
A new inserted belted style has been planned for wo-
men who like fitted waistlines. It buttons or snaps 
down the front and has a pinafore with wide shoulder 
straps and a square neckline. The straps will not fall 
off the shoulders. Large pockets to hold everything 
are on the side front gore. 
Seams and finishes are planned for strength, easy 
ironing and neatness. Snaps save the trouble of 
making buttonholes and make for a better appear-
ance generally since there are no ugly gaping holes. 
Chambray has been found one of the best materials 
used in the making of this dress. 
A princess coverall apron, with snaps down the 
front, has also been designed. Pockets are placed in 
the front seams so they won't catch or tear. 
A culotte has been designed for those who want the 
convenience of slacks and the attractive appearance 
of a dress. This culotte is a one-piece;: outfit, with a 
loosely styled, easy-fitting blouse. 
For industrial jobs and the farm, a jumper slack 
suit of denim or sturdy cotton is the thing. Since it 
is a two-piece suit, variety is permitted in change of 
blouses and shirts. 
The Iowa Homemaker 
In the Army 
Margaret Porter explains how the army's health 
has gained with improved meals and camp life 
W H EN Selectee Smith, a typical soldier, steps off 
off the train for his first furlough, his family 
will find him heavier, h ealthier and more vigorous 
than the boy who left for camp a year before. True, 
he may have shed a few pounds immediately after 
entering the army. Lonesomeness for home, home-
cooking and best girl may h ave done it. The strenu-
ous life of army exercise and rigorous routine took as 
much as 35 pounds from some of the more weighty 
selectees. 
Scheduled living and large balanced meals have 
done wonders for Smith and the others like him. The 
average trainee gains about 6 pounds during the first 
6 months, while some gain as 
much as 30 pounds. 
After measuring more than 
a million and a half men, the 
Quartermaster Corps reports 
that the typical trainee has a 
33%-inch chest measurement 
and a 31-inch waist line. After 
a few months in the army, he 
has gained weight, h as an ex-
panded chest, and wears a size 
larger shoe. 
Smith, as a soldier, will . be 
freer from disease than as a civ-
ilian. A recent insurance bul-
letin · reveals that measles, a 
major death cause in 1917, is 
so well controlled in today's 
army that there is barely room 
for it on the disease chart. In 
1917-18, out of every thousand 
cases l 0 men died, while from 
November 1940 to May 1941, 
there was but one death per 
thousand cases. 
Perhaps the main reason the 
selectee is h ealthier tha n the 
average civilian ever was is the 
attention even his minor a il-
ments receive from the medical 
' 
Men in the army camps of the country 
l'njoy the balanced, nutritious meals 
which are being served to them dailv 
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department. ' ,Yhen Smith entered the service he was 
given an a nalysis of the resul ts of his first physical 
examination. 
Prevention of sickness is the first step taken in 
Smith's health program. "Keeping the army h ealthy" 
is the slogan used by Dr. Irvin Abell, Chairman of 
the H ealth and Medical Committee of the National 
R esearch Council. In view of this, Smith is treated 
immediately after entering the service to protect him 
from the diseases which took su ch a toll in the last 
war, and which are the deadliest enemy the armies 
fighting now in Russia h ave to combat. 
Although the selectee's teeth are in good condition 
before he is admitted to the service, h e must keep 
them checked. Camps of 10,000 troops or over have a 
complete dental clinic at hand, and there are dental 
services at all stationed hospitals. Even on maneuvers 
a dental officer accompanies the troops. 
I~ 
Departmental Highlights-
Lila Williamson reports the recent acttvzttes and 
projects of the Institution Management Department 
A GLANCE at the increased current enrollment of the Department of Institution Management-
42.3 percent-and placement of all graduates available 
for positions shows that these students are to have a 
hand in literally "feeding the multitudes." Even in 
peacetimes, there was plenty to do-during a recent 
normal year 27 percent of all American meals were 
eaten outside the home. Now there are more groups 
of civilians to be fed-workers congregated in defense 
production areas and densely populated areas around 
army training centers. 
Iowa State has been selected by the National Res-
taurant Association as one of a dozen colleges from 
which graduating seniors will be selected for appren-
tice training in institution work. The training, spon-
sored by the Association, is similar to apprenticeships 
served by the dietitians. 
The first year, only a limited number of students 
meeting requirements set by the Association will be 
Don't 
Forget 
To send your Easter 
Cards. We have a complete selection from 
which to choose. 
CAMPUS DRUG CO. 
On the Corner of 
Lincolnway and Welch 
accepted. Restaurants, already members of the Asso-
ciation and offering to open their establishments for 
the training, must meet the requirements which have 
been established. 
Civilian feeding in times of disaster-floods, fires, air 
raid destruction-gets a large share of emphasis in 
quantity cookery. Students are taught procedures in 
such emergencies, what food to serve and how to carry 
the food to emergency workers and disaster victims. 
"Feeding in Disaster," a textbook published by the 
American Red Cross serves as a background. Three-
day menus are submitted by students for different 
types of disaster situations and conditions. 
They are studying the plan adopted by the National 
Restaurant Association for blacking out entire eating 
establishments of two or more floors during air raids. 
Nutritious recipes that will feed a large number of 
people, yet meet wartime rations and food budgets, 
are major problems in quantity experimental work. 
Soups and chowders suitable for civilian canteen serv-
ice are beginners. Graduate students are developing 
less expensive quantity recipes formerly calling for 
expensive ingredients, recipes for meat substitutes and 
those that give good results with substitutes for sugar. 
Thirty-six seniors took the institution field trip re-
cently to the University of Iowa. They viewed for the 
last time the kitchens in the men's residence halls be-
fore naval reserve officers take possession. 
A Pan-American coffee hour planned by institution 
majors for Farm and Home Week visitors suggested 
goodwill entertainment ideas. Costumes and food were 
typical of South American countries. In addition Vic-
tory cookies made with honey, corn sirup and molasses 
were served and sold. 
Special dinners featuring different sections of the 
country, prepared and served by catering students, 
have been sell-outs to the extent that instead of one 
this spring quarter, there will be two dinners. In the 
fall, a Southern dinner was featured; in the winter; 
a New England dinner. 
The I ow a Homemaker 
Across 
"TO BE AN American is a great privilege. Children 
should understand this by the time they are three 
or four years old-but many of them don't realize they 
are Americans until they go to school. 
" . . . home is the place for the planting of seeds 
and, as time passes, the continual cultivation of love 
for both God and country. 
"There are attitudes and ideas which children pick 
up by inference-and through rubbing shoulders 
with the rest of the family-but actual telling must 
enter in occasionally, too, and the present is a logical 
time to begin."-Kathern Ayres Proper, '26, in March 
Country Gentleman 
"I talked with Chicago hotel chefs and found the 
same report: 'We have no sugar shortage yet.' But, as 
Fernand Pointreau, executive chef of the Hotel Sher-
man, said: 'We can't just wait until it happens.' His 
first step is to watch production closely, making, for 
example, only as many pies as will be used, no more. 
Another is to use less icing on cakes. Instead of being 
over-generous with ice cream, Chef Pointreau's assist-
ants are measuring portions accurately and denying 
it to the kitchen help. Pointreau is using glucose in 
fruit sauces, but believes it may be one of the first 
sweets to be rationed." -Kay Dodds Fletcher, '40, assist-
ant to Mary Meade of the Chicago Tribune 
"The battle of food in this war is going to be almost 
as important as the battles of the sea. Both manpower 
and machines have undergone great programs of con-
version. It is absurd to think that food habits will con-
tinue unchanged. 
"Strangely enough, this change in food habits is no 
calamity. Feeding the family nutritiously on food that 
is available during war times will help us appreciate 
the possibilities of food substitutes and help us recog-
nize the value of food innovations.''-Kathryn Monson 
Hergenrather, '4I, Assistant Foods Editor, Chicago Sun 
"Americans have heard on every hand that about 
one-third of the young men being dnifted are being 
rejected due to dietary deficiencies. The twenty-five 
percent rejection due to defective teeth tells a story of 
lack of calcium, phosphorus and vitamins in the diet-
present and pre-natal. A high percentage of anemia 
among our people points to the lack of iroq in our 
diets. Man power-the best we can produce-depends 
on our correcting the results of our soft living habits. 
Home economists are in the midst of the gigantic task 
of getting things done about it."-Lila Williamson, H. 
Ec. fl. Grad. Asst., in March What's N ew in Home 
Economics - Edited by Mary Ellen Sullivan 
suits ... 
Everyone is wearing them. Here is 
one that can be worn for dress or 
for sports. 
Prices 16.95 to 24.95 
THE ROGERS' SHOP 
CAMPUSTOWN 
Brides fJf Spring .. . 
Now is the Time to Choose Your Patterns .. . 
China - Crystal - Silver - Pottery - Linen 
and other decorative obiects for your new 
home. 
Our Shop is Full of New Things 
Come in-let us assist you and record your 
preferences in our Bride's Book. It will 
help your friends choose the gift you most 
desire. 
Florence Langford 
GIFT SHOP 
DOWNTOWN 
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Freedom In Action! 
Grace In Repose! 
Kickernick Understudy 
Never rides up, twists, or snags. 
Designed with a straight cut skirt 
and bias bodice, it follows the lines 
of your figure in every position. 
Sizes 32-42. 
$2.98 
Highlight 
Mothers Day 
With Your Picture From 
HILL'S STUDIO 
Home of Tru-color 
2530 L. Way Phone 347 
Helen Pundt quotes excerpts from the new 
home management text by Dr. Paulena Nickell 
F IVE years of sacrificed vacations and isolation from telephones, teas, formal dinners, and other social 
demands enabled Dr. Paulena Nickell, in collaboration 
with J ean Muir Dorsey, homemaker, formerly of the 
University of Minnesota, to place upon the library 
shelf a new book entitled Management in Family Liv-
ing (John Wiley & Sons, Inc.). Dr. Nickell, head of 
the Home Management Department at Iowa State, 
contributed to the work a knowledge which had grown 
out of professional experience while Mrs. Dorsey drew 
from her experiences in managing a home and family 
of four. 
Throughout the period of co-authorship, practice 
challenged theory, and only those facts remained in 
the final writing which survived the most critical 
scrutiny of both factions. 
During three years of association, Dr. Nickell became 
increasingly impressed with Mrs. Dorsey's skill as a 
homemaker and her unquestioned status as a resource 
in the community. Intelligent women called upon her 
for every kind of advice in the management of a home. 
She not only gave her work dign ity, but she succeeded, 
Dr. N ickell has stated, in making her job a profession. 
That admiration which grew during the three years of 
fri endship, became a catalytic agent in the develop· 
ment of Management in Family Living. 
One of the difficulties encountered in the writing of 
the book was the elimination of jargon peculiar to 
fields of science close to the homemaking profession 
~nd the refined use of words to convey precise mean-
mgs. 
The volume is in tended primarily for college stu-
dents and young homemakers, but it has in it as well 
a philosophy of homemaking which may be applied 
to everyday living. 
To assist the young homemaker in meeting the chal-
lenge of these requirements, Dr. Nickell and Mrs. Dor-
sey have analyzed in Part II of the book the time, 
we have all the 
latest recordngs 
t. dorsey 
benny goodman 
glenn miller 
CAMPUS RADIO CO. 
118 Welch 
The I ow a Homemaker 
energy, and fatigue costs of homemaking, the control 
of such costs through planning, acquiring skills and 
improving methods of work, through improved work-
ing conditions, and the use of personal help and com-
mercial agencies. The authors have devoted one entire 
section to family finance management and another to 
family housing management. 
Top Fa,vorites _for Spring 
SPECTATORS 
Perhaps as important as any section of the book to 
the student and young homemaker is the chart of 
abilities, techniques, and personal qualities for evalua· 
tion and self-improvement. Comprehensive and de-
tailed, it facilitates self-analysis and points the way to 
potential development. 
The objectives of homemaking as stated by the 
authors are: 
l. Optimum physical and mental health for each 
member of the family. 
2. Optimum development of the individual mem-
bers of the family. 
$5 to $7.50 
3. Satisfying family life. White Trimmed With 
4. 't\Tholesome and useful relations with other in-
dividuals and groups both within and outside the 
home. 
• BLUE . 
• BEIGE 
•TAN 
• BLACK 
Before discussing the approaches through which 
these goals may be reached, the authors consider the 
many changes which have taken place in civilization 
and consequently in the home. First there is the change 
from external authority to internal authority, that is, 
from imposed discipline to self-discipline; the rise of 
democracy in the home; the effects of industrialization 
which have not only made the homemaker a director 
of consumption instead of a producer of goods, but 
have increased as well the supply of goods from which 
she has to choose. 
-9001'W.Q-C'l.O 
It's part of doing your 
bit to keep yourself look-
ing smart, well groomed. 
There's a better than ever 
reason now for keeping 
your dresses immaculate, 
your coats cleaned and 
pressed, your sweaters 
colorful. 
DOWNTOWN 
You'll find HAWKEYE'S Certified Drycleaning your unfailing help. You'll 
marvel at the way Certified Drycleaning keeps colors bright, safeguards 
textures of fabrics, preserves the smart appearance and trim fit of the most 
difficult-to-press garments. 
April, I942 
HAWKEYE LAUNDERERS DRY CLEANERS 
CERTIFIED DRYCLEANING IS 
drycleaning done under the 
standards of a recognized 
authority, the INSTITUTE for 
MAINTAINING DRYCLEANING 
STANDARDS of U.S. and Canada 
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Bride's Ensemble 
Your china, glass and silver are always seen 
together . . . as you see them when you 
select them all at Josephs. For at Josephs, 
where table settings are a special pride, 
every element is important for its part in 
the complete setting. Perhaps that's why 
so many brides, thinking of their tables as 
complete pictures, come to Josephs for this 
ensemble ... china, glass, silver. 
I LLUST RATED ABOVE 
Ster ling-Sovereign by Gorham. 
China- Wheat by Lenox. 
Stemware-Amer ican Prestige by JOSEPHS JEWELERS SINCE 1871 
Sixth at Locust-Des Moines Li bbey. 
Greeting Cards 
For All Occasions 
BIRTHDAY CARDS, 
CONVALESCENCE CARDS, 
ANNIVERSARY, GIFT-
A Large Selection at 5c 
CAMPUS Sc to . $1 STORE 
2518 Lincolnway 
lfs Spring Again! 
with accent 
on 
Good G l'ooming 
Lindquist Cleaners 
Phone 1700 120 Hayward . 
1n the N ews 
Immediate service in an "all out" war has come to 
Mary P. Kirkpatrick, '40, now one of three assistant 
dietitians called to Fort Custer, Michigan, by the 
Northwestern University Medical Unit. When the 
nur~ing c~rps of which she is a part is completely or-
gamzed wlth the army detachment, it will be sent out 
for foreign service as a United States Army Base Hos-
pital, equipped to care for between 1,000 and 2,000 
patients. 
T!7 e migration fmm other industries toward food 
servzce work is shown by Vivian Barkhurst, '35, who 
zs nou; assistant dietitian at th e Burnham City Hos-
pztal zn Champazgn, Ill . She was formerly with the 
Central Illinois Public Service Company of Bem·ds-
to.wn,. Ill. Dolores Kopriva, '40, has left the H orne 
Lzghtzng Department of the Commonwealth Edison 
ComjJa ny of Chicago to take a position in the experi-
m ental foods laboratory of the Pmctor and Gamble 
Company, Ivorydale, Ohio. 
Lucille Spencer Martens, '30, became Prudence Pen-
~y, home economics editor of the Los Angeles Exam-
m er, the largest Los Angeles morning newspaper. 
Miriam Rogers, '40, formerly director of the Con-
sumer Service Department of the Lafayette Ice and 
Coal Industry, Lafayette, Ind., is now home demon-
stration agent for Adams and Union counties in Iowa. 
Upon completion of her student dietitian's train-
ing at Lincoln General Hospital at Lincoln, Neb ., 
Ruth Wiley, '40, has begun work at St. Francis H ospi-
tal in Grand Island, Neb. 
Other positions include Gertrude R eis Kelly, M.S. 
'29, who is temporarily employed in the Training and 
Education Department of the Lazarus Department 
Store, Columbus, · Ohio. Jane Tiffany Wagner, '27, 
formerly home economics director of Servel, Inc., is 
director of the new division of the Public R elations 
Department of Standard Brands, Inc. , in New York 
City. - Harriet Zook 
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Plants and Flowers 
at 
COE'S FLOWER SHOPS 
Phones 110 or 111 
The I owa Homemaker 
I N THE short, easily-read book, We Need Vitamins ($1.50, Reinhold), Walter H_ Eddy and Gessner 
Hawley present a compact summary of what every-
one would like to know about vitamins. Such ques-
tions as "'!\That is the vitamin?", "What does it do?", 
'"Where can we get it?" are discussed and answered. 
Dr. Walter Eddy is well-equipped to give this infor-
mation since this is his second popular book on 
vitamins. 
"IT'S nice work if you can get it," declares Gladys 
Schultz in her new book, How To Become a 
Fashion Designa ($2, McBride) . She traces the de-
velopment of the dress in the store window from an 
idea in the designer's mind to the article on the 
customer's back. Along the way, she gives practical 
advice about study of fashion, courses to take in col-
lege, jobs for beginners and ways and means to get 
them. 
RUTH BEROLZHEIMER, director of the Culi-
nary Arts Institute, has produced The Dairy 
Cook Book ($2, Consolidated). Here are appetizers, 
entrees, soups, vegetables, dressings, puddings, desserts 
and beverages all made from some form of milk. It is 
a unique and complete cookbook for the use of dairy 
products. 
W OMEN have always had a powerful influence over the political and cultural development of 
society, says Anna De Koven in Women in Cycles of 
Culture ($3.50, Putnam). In her witty fashion she 
follows woman's power in world events from the time 
of Cleopatra to the modern era. Accounts and por-
traits of such memorable women as Queen Elizabeth 
and Catharine de Medici fill the pages along with 
modern women. -Eileen Dudgeon 
For a Gift 
That Lasts 
Have Your Picture 
made at 
MYERS STUDIO 
A jJril, 1942 
Retreat from April showers 
in the Union Bomb Shelter 
e Open nightly for dancing. 
MEMORIAL 
UNION 
OUR COLLEGE CLUB 
For Easter 
Tan Calfskin 
Pump 
Big 
Shoe Store 
20 
The New 
HAWAIIAN 
PRINTS 
are Beautiful 
Cottons at 
Rayons at 
$I. 00- $I. I9 
See Them at 
STEPHENSON'S 
Opposite Campus 
FAMOUS FOR FABRICS 
For that " FRESH 
out of the 
BANDBOX" look. 
You'll Like 
Ames Dress Club 
2810 West St. Phone 98 
After Classes • • • 
RELAX 
over Refreshing Drinks 
at the 
L-Way Cafe 
Between Theatres 
2418 Lincoln Way Phone 330 
Uict(}t'! 
~kfmenfJ 
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I N LESS than a year 500 million dollars was spent by the Surplus Marketing Administration in pur-
chasing food products, naval supplies and non-food 
items such as cotton for the Lend-Lease program and 
some domestic uses. Food supplies are bought in tre-
mendous quantities with the total cost amounting to 
more than 400 million dollars. These figures are for 
the short period between March 15 and November 
30, I94l. 
There is an obvious necessity for dehydrating many 
of the items or buying dried products. Among some 
of these purchases are 32 million pounds of dry skim 
milk, 35 million pounds of dried eggs, 319 thousand 
pounds of dehydrated onions, 9 million pounds of 
dried apples, I% million pounds of dried apple 
pomace, 4% million pounds of dehydrated soup and 
almost 200 million pounds of dried beans. 
Proteins show their importance by the quantities in 
which they were purchased. To mention some-mil-
lions of pounds of pork products, lard, cheese, frozen 
eggs and evaporated milk have been sent abroad. 
Also on the list are about 6 million cases of canned 
vegetables, canned pork and beans amounting to 2lh 
million cases and 31j2 million pounds of canned ration. 
Added to these statistics are corn starch, corn sugar, 
soya flour, soybeans and chicory root. 
SMA purchased I98 thousand gallons of concen-
trated orange juice and 30 thousand gallons of con-
centrated lemon juice to feed the Allies. Still conscious 
of vitamin need they also shipped approximately II 
thousand pounds of vitamin C to Britain, as well as 
quantities of thiamin hydrochloride. On the list, too, 
are 26 thousand pounds of enzymes. Vitamin A was 
purchased by SMA in fish liver oils for the Lend-
Lease program. - Bernadine Nelson 
To Top Off Your Easter Treat-
Visit 
MOORE BROS. DAIRY 
428 5th 
Special Easter Ice Cream Molds 
made to order-
Chicks • Eggs • Lilies 
Phone 369 
The Iowa Hom emaker 
Meat-to the Front 
(Continued from page ;) 
more in favor of increasing meat in the diet than con-
sumers. A majority of women who gave their occu-
pations as "domestic science teachers" voted meat the 
most expensive food, disregarding the fact that meat 
is a rich source of such important minerals as iron and 
phosphorus, high quality body-building proteins, 
necessary fats and vitamins A, B complex, and G (caro-
tene, thiamin, niacin and riboflavin), and as such 
is an economical source of food values. 
Thirty-four percent of the women mentioned that 
they would like to have more information about meat. 
Knowledge about different cuts of meat, preparation 
and nutritional value are topics on which homemakers 
desire information. 
Recently the American Meat Institute has cam-
paigned to educate consumers on the thrifty cuts of 
meat. These have the same food value as better 
known, more popular and therefore higher cost roasts 
and steaks. Consumers, however, named many inex-
pensive cuts and reported that they had tried them. 
The survey indicates a serious need for educating 
consumers on nutrition; the almost superstitious beliefs 
in regard to many foods, especially meat, need to be 
dissipated promptly. There is also a need for home 
economics educators to brush up on recent develop-
ments in the field of nutrition, and to inform con-
sumers. No phase of the victory effort is of more 
fundamental importance than a thorough under-
standing of the simple fundamentals of modern nutri-
tion by the men and women behind the lines. 
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WIJ(Jf DfJes CfJffee 
H(Jve ffJ dfJ With 
HfJme C(Jnning 
Just this-this year you'll probably do more 
home canning than ever before. And you'll 
find the 1-lb., 2-lb., and 3-lb. Chocolate 
Cream Coffee jars perfect for canning and 
preserving. They hold one quart, two quarts 
and three quar ts respectively. Standard 
Mason caps fit the 1-lb. size, standard Kerr 
caps fit the 2-lb. jars; that's important to 
watch. You know what fruit jars cost-
6c to 9c each. Figure that you're saving that 
much every t ime you buy Chocolate Cream 
Coffee. 
VALUABLE COUPON 
IN EVERY POUND! 
It goes without saying that 
Chocolate Cream's fine cof-
fee, and every pound con-
tains a coupon. As you 
accumulate these coupons, 
they can be used to obtain 
such worthwhile premiums 
as Cannon Towels, Rogers 
Silverware, Vaculators and 
fine playing cards. 
Sold by All Independent: 
IOWA GROCERS 
ttKA Tl~ KAMPUS" 
Our Typical, Mythical 
Co-Ed Chooses a 
JACK~T D~~SS 
for the 
Spring Parade 
Choice of smart young collegi-
ennes for Spring . . . a jacket 
dress in solid color and polka 
dot combination, navy and 
white-a universal favorite, 
too. Typical of the smart, 
young clothes you'll find in 
Y ounkers Little Shop. The 
dress, 16.95. 
Clothes for campus, for dress, 
for sports . . . the college 
crowd is finding just the 
. clothes to meet every demand 
on campus and off. College 
representatives to assist you 
in your selections ... and new 
fashions arriving daily ... so 
come in very soon to see 
what's very new. 
YOUNKERS 
LITTLE SHOP 
314 Main Street-Ames 
